
A guide to  
Pinterest Analytics
With Pinterest Analytics, learn more about your 
audience and how Pinterest works for you

for Business



A guide to Pinterest Analytics   |   2for Business

Table of contents

Pinterest Analytics
The basics 

Your Pinterest  
profile analytics
Overview 

Top Pins from the last 30 days

Top boards from the last 30 days

All-time

Sharpen your Pin descriptions 

Your Pinterest  
website analytics
Overview

Top Pins from the last 30 days

Top boards from the last 30 days

Original Pins

All-time 

Pin It button

Your audience  
analytics
Overview

Demographics 

Interests 

. . . . . . . . . . . . . . . . . . . . 3

. . . . . . . . . . . . . . . . . . . . . 9

. . . 10

. 11

. . . . . . . . . . . . . . . . . 12

. . . . . . . . . . . . . . . . . . . . . 13

. . . . . . . . . . . . . . . . . 14

. . . . . . . . . . . . . . . . . . . . . 4

. . . . 5

. . 6

. . . . . . . . . . . . . . . . . . . . . . 7

. . . . 8

. . . . . . . . . . . . . . . . . . . . 15

. . . . . . . . . . . . . . . . 16

. . . . . . . . . . . . . . . . . . . . 17

01

03

02

04



A guide to Pinterest Analytics   |   3for Business

Helpful  
definitions: 
Impressions 
The number of times a Pin 
showed up in the Home 
Feed, search results and 
category feeds.

Repins 
The number of times 
someone saved your Pin to 
one of their boards. Repins 
are how Pins are shared 
across Pinterest.  

Clicks 
The number of clicks to 
your website from Pins on 
your profile.

Note: We started collecting 
profile repin and click data 
Feb. 1, 2014. 

1.0 Pinterest Analytics

The basics

See what’s trending 
At the top of each analytics page there’s a 
graph that lets you see:

•	 How things are trending over time

•	 If changes to your Pinning strategy or 
website (like Pin It button placement) have 
affected your Pinterest activity

•	 If there are seasonal trends that map to 
activity on your profile 

Change your view 
Filter and sort your analytics to get a more 
detailed look at your analytics: 

•	 Use the date picker to see data for specific 
time periods

•	 Sort your analytics by Impressions, Repins, 
Clicks and All-time

•	 Use the All apps menu to see analytics for 
different devices

Export your data 
To save your data as a csv file, click Export 
data at the top of the page. 

Export data to look at trends and ratios 
between impressions, repins and clicks. For 
example, it may help to see why a higher 
percentage of people are clicking one Pin  
over another.
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2.0 Your Pinterest profile analytics

Overview

To get to your profile analytics, click  
Your Pinterest profile at the top of  
Pinterest Analytics.

Pinterest profile analytics gives you a look at 
how the Pins from your profile are doing. This 
includes all Pins you Pinned to your profile, 

and things you Pinned from your website or 
repinned from others.

Remember to switch between views to see  
the Pins with the most impressions, repins  
or clicks.

Note: 
We started collecting 
profile repin and click data 
on Feb. 1, 2014, so you 
won’t be able to see data 
before that.

What you’re seeing
“50% of my impressions are from people 
using smartphones and tablets.”

What you can do next
“I’ll work with my website developer to make 
sure that my website looks good and works 
well on mobile devices.”

http://analytics.pinterest.com
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Tip: 
Pins can be discovered 
long after they’re added 
to Pinterest so you may 
not see the full impact of 
recently added content for 
several months. 

Buzzfeed found that more 
than half of their traffic 
from Pinterest goes to 
posts published more than 
2 months ago.

2.1 Your Pinterest profile analytics

Top Pins from  
the last 30 days 

Here, you’ll see 50 top performing Pins.

•	 Pins with high impressions indicate that 
people are actively looking for that content. 
Continue adding similar Pins to reach even 
more people on Pinterest.  

•	 Pins with high repins indicate that people 
find that content interesting enough to save 
and share. Try Pinning similar things from 
your website or from other relevant sources 
to keep inspiring your audience. 

•	 Pins with high clicks indicate that people 
want to learn more about, take action on or 
purchase that content. Add Pins for similar 
things from your website to boost referral 
traffic from Pinterest to your site.

What you’re seeing
“The Pins that are getting the most 
impressions are all really different.”

What you can do next
“I’ll use these Pins as a guide when I 
think about what to Pin next. I’m also 
going to experiment with Pinning different 
types of content, including stuff I write on 
our business blog.”
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2.2 Your Pinterest profile analytics

Top boards from	
the last 30 days

These tables show which boards people are 
seeing your Pins from, Pinning your Pins to 
and clicking your Pins from. 

Remember to switch between the 
impressions, repins and clicks views to get a 
complete look at how your boards are doing.

Tip: 
Looking at your top  
boards can help you 
brainstorm more content 
and support your  
business strategy. 

For example, if “healthy 
recipes” is a trending 
theme on your top boards, 
you might develop more 
good-for-you recipes and 
highlight them on your 
website or in your stores.

Keep in mind that people explore Pinterest in different 
states-of-mind. They might start looking, get inspired, 
narrow down their options and then make a decision. 
Businesses like yours can add Pins that help them 

during every step of this customer journey. That’s why 
you should create content that’s both aspirational and 
product-focused.

The Pinner Journey

Just looking Maybe I could Narrowing it down I know what I want

DISCOVER DO
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Note: 
Pins that rank highly in 
search quality may not be 
the Pins that show up most 
often in search results. 
Instead, this gives you an 
idea of which of your Pins 
score well in search when 
somebody searches for 
something relevant. 

Many factors go into 
search ranking, like 
whether or not the Pin has 
high Pinner engagement.

2.3 Your Pinterest profile analytics

All-Time 

The all-time report is based on all the data we 
have from the beginning of your account.

This includes an assortment of metrics, 
including:

•	 Your all-time most repinned Pins: This  
can help you understand the content that 
your audience is most interested in saving 
and sharing.

•	 Best in search: These are Pins that are 
ranked highly in search. You can improve 

the search quality rankings of your Pins 
by writing quality descriptions, using Rich 
Pins and making sure all of your Pins link 
somewhere meaningful. 

•	 Power Pins: These are Pins with all-time 
high engagement (a combination of likes, 
comments, sends and more). This helps 
you understand which of your Pins have the 
most interactions of all time, which you can 
use to refine your content.

What you’re seeing
“There’s overlap between the Pins that do 
well in search and are also Power Pins. These 
Pins aren’t just product Pins, they’re lifestyle 
Pins that are an extension of my brand.”

What you can do next
“I’m going to create more content around 
lifestyle themes that relate to my brand and 
make sure they link back to my site. I’m also 
going to make sure my Pin descriptions are 
search-friendly so they can become Power 
Pins.”
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2.4 Help people find your Pins

Sharpen your own  
Pin descriptions

Get specific 
Think about what people might have 
searched for before landing on a certain 
Pin. Was it a sweater, argyle sweater or 
a cashmere sweater? Mention the most 
compelling and distinct parts of the Pin in 
your description, and you’re more likely to 
surface your Pins when people get specific  
in searches. However, don’t just drop in a  
list of keywords--this can make your Pins 
seem spammy. 

 
Captivate Pinners
The description is an important place where 
you can set a scene by not only incorporating 
the right search words, but helping Pinners 
imagine themselves with your Pin.  

Pre-populate Pin descriptions on 
your website 
It’s also super important to include the same 
type of thoughtful descriptions on your 
website, when people Pin stuff from it. The 
same rules of thumb above apply for those 
descriptions. Learn how to add descriptions 
to the Pin It buttons on your site from our 
developers site. 

https://developers.pinterest.com/pin_it/
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3.0 Your Pinterest website analytics

Overview

To get to your website analytics, click  
Activity from [website] at the top of  
Pinterest Analytics.

This is where you can see how content from 
your website is doing on Pinterest. Website 
analytics shows data for all Pins that link 

back to your website, not just the Pins you’ve 
added to your own profile.

Like profile analytics, you can sort website 
analytics by Impressions, Repins, Clicks  
and All-Time.  

Note: 
Don’t see website 
analytics? Make sure  
your website is verified 
(pin.it/verify).

https://business.pinterest.com/en/verify-your-website
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3.1 Your Pinterest website analytics

Top Pins from 
the last 30 days

These Pins represent the most popular things 
from your website.

They can help you figure out: 

•	 Pins and boards you might want to add to 
your profile

•	 Things you should feature on your website

•	 New products you might create

What you’re seeing
“The leather passport holder and iPad  
covers are the most popular things  
from our website.”

What you can do next 
“I should Pin these things on my boards and 
make sure that they’re in stock so people can 
buy them from my site.” 
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Tip: 
Use the top boards list to 
understand how people are 
organizing your content.

3.2 Your Pinterest website analytics

Top boards from 
the last 30 days 

These are boards that contain a lot of Pins 
that link to your website. They can be boards 
that you’ve created or boards that others 
have created. Use this list to understand how 
people are organizing your content. 

For instance, a bakery noticed that a Pin with 
a certain style of chiffon cake was getting a lot 
of repins. They created more Pins and boards 
with this style of cake for their profile and 
expanded their chiffon cakes offerings, which 
they highlighted on their website.

What you’re seeing
“Other Pinners are helping people discover 
my business when they Pin my products  
to their boards. For example, Mithya and 
Victor have really popular boards with my  
Pins on them.”

What you can do next
“I should check out these boards. This  
will help me understand who created  
them and how they’re thinking about  
about my products.”
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3.3 Your Pinterest website analytics

Original Pins

The Original Pins report shows how many 
unique Pins are created from your website on 
a daily basis. You can also see the most recent 
unique Pins that have been created.  

This helps you understand how much unique 
content is being added to Pinterest from your 
site, as well as the latest trends in Pinning 
from your site. 

Is it easy to Pin from my website? 
Make sure there’s a Pin It button on your site 
that’s easy to find. Consider adding the image 
hover Pin It button to subtly remind visitors 
about saving things they like. 

Can people Pin from my mobile site? 
75% of Pinterest usage takes place on a 
mobile device. Make sure that Pinning from 
your mobile site works well and that you have 
the Pin It button installed. 

Have I told people that I’m on Pinterest? 
Add the Follow button to your website’s 
header, footer and emails, so people know 
they can find you on Pinterest.

Am I staying active on Pinterest?  
When you Pin or follow new Pinners and 
boards, your followers get notified. This can 
help bring them back to your content.

Questions to ask yourself:
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3.4 Your Pinterest website analytics

All-Time

Like the all-time report in your profile analytics, 
this shows the entire history of your business 
account, including the most repinned,  
best in search and Power Pins that link  
to your website. 

Seeing your greatest hits can help you find 
bigger content trends across your Pins. Do 
these Pins focus on certain topics or have a 
common style of imagery or copy, or are they 
varied? Are there similarities among the Pins 
that do well? 
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3.5 Your Pinterest website analytics

Pin It button

If you’re using the official Pin It button on your 
site, you’ll get a snapshot view into how it’s 
driving traffic back to you. 

The top graph shows you information on 
a single day. Here you’ll see how many 
impressions, clicks and Pins were created by 
the Pin It button on your site on that day.

The second graph shows you the activity that 
happened in the 7 days after the top graph.  

You’ll see: 

•	 How many impressions Pins created from 
your website received

•	 How many times those Pins were repinned

•	 How many times those repins led to clicks 
back to your website

By looking at the top graph, a toy company 
saw that on Monday, 5 people used the Pin 
It button on their site to Pin toy cars. In the 
bottom graph, they saw that in the next 7 
days, those toy car Pins led to repins and 
clicks back to their website. 

Note: 
These graphs only give 
a 7 day snapshot. Pins 
often continue to gain 
impressions, repins and 
clicks for months after the 
original Pin was created. 
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Note: 
Our audience data goes 
back to May 25, 2014. 

4.0 Your audience analytics

Overview

To get to your audience analytics, click Your 
audience at the top of Pinterest Analytics.

On this page you can find out more about the 
people (use the All audiences menu to limit 
your view to just your followers) who interact 
with your Pins.

Viewers and Audience 
Anyone who has seen at least one of  
your Pins.

Who’s who:

Engaged people
Anyone who has liked, repinned, sent or 
clicked one of your Pins.
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4.1 Your audience analytics

Demographics

Knowing where your audience is from, what 
languages they speak and what gender they 
identify with can help you target your content 
better. For instance, if you see that a large 

portion of your audience speaks French, you 
may have some new marketing opportunities 
in France.

Note: 
All of this data is based on 
the past 30 days.

Country
This is based on country settings the  
Pinner chose

Language
This is based on account language settings

Metro
This is only available in the U.S. right now. It’s 
based on DMA data provided by Digital Envoy

Gender
This is based on Facebook settings and  
what the Pinner chose when they signed up 
for Pinterest

Demographic details:
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Note: 
All of this data is based on 
the past 30 days.

4.2 Your audience analytics

Interests

Of course, there’s more to a person than 
where they live or what language they speak. 
Here, you’ll get a deeper sense of the stuff 
that your audience tends to like.

Interests 
This is a look at the most popular categories 
(in no particular order) that your followers are 
into, so you can get more ideas about what 
kind of content your audience may like. 

Boards 
These are a collection of boards from your 
audience that contain many of your Pins. You 

can see how your audience organizes your 
stuff and thinks about your brand. Use this to 
see how your audience thinks about your Pins 
and get ideas for new ways to organize your 
boards and website.

Businesses 
These are other business accounts that your 
audience engages with on Pinterest. Learning 
who else your audience is interested in 
hearing from can give you a clue about what 
else they’re interested in and what you might 
want to create in the future.

What you’re seeing
“It looks like home decor, art and travel are 
my followers’ key interests.”

What you can do next
“I’m going to take more photos of my products 
in the home to reach Pinners who are interested 
in home decor.”



Thank you!
Visit business.pinterest.com to catch up on the latest 
news, read the case studies, and get everything you 

need to grow your business with Pinterest.

https://business.pinterest.com/

